
 30th – 31st Oct 2025 

The Lalit, New Delhi 
 

 

Theme – “Sustainability in a 

Dynamic World: Strategic & 

Operational Imperatives for the 

Indian Chemical Industry” 



EVENT 
FORMAT 
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Inaugural Session 
Interactive Panel 

Discussion 

Keynote Addresses 
Participation of Global 

Industry Leaders  

Press Conference & Media 
Interactions 

 
 

FORMAT  
SUSTAINABILITY 

CONCLAVE 
2025 
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SALIENT FEATURES 

Over 200 
delegates 

Excellent 
Branding & 
Networking 

Platform 

Participation of 
Global Industry 

Leaders 

Presence of  
Policy Makers  

Interactive Panel 
Discussions  

Release of 
Knowledge Paper 

Keynote 
Addresses 

Media Coverage 
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Takeaways: 

 Knowledge-enhancing sessions 
 

 Networking opportunities with Business professionals from chemical sector industry associations, 
multilateral/ bilateral agencies, financial institutions, certifications bodies, NGOs, Think-Tanks and 
Academic Institutions. 

 
 Interaction with key Government Officials 

 
 Understanding the latest sustainability needs and solutions.  
 
 Learn about the latest technologies that can support the industry transition  
 
 Get your question answered directly by experts in the industry, Govt. and Academia. 
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Who Should Attend: 

 CEOs 
 Chief Sustainability Officers 
 Policymakers  
 Government organizations 
 Innovators /Entrepreneurs 
 Corporates  
 Industry associations 
 Academic and Research institutes 
 Consultants 
 Embassy officials 
 NGOs 
 Process Technology Providers/Licensors  
 

 Digital Solution Providers  
 Logistics/Transports  
 Industrial Parks  
 Alternative Energy Players  
 Convertors & Recyclers  
 Standard & Certification Bodies  
 Engineering, Procurement, and Construction 

Companies  
 Equipment supplier  
 Industry Experts  
 Academia  
 Related Media Channels & Partners  
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WHY PARTNER? 
Enhance Visibility at the Flagship Annual Conference 
on Chemical sector 

Build your Brand and Stand out Amongst the Peers in 
the Industry 

Engage with Target Audience 

Meet with Veritable Who’s Who of the Chemical  
Industry 

Only way to pay back for our year-long work for the 
Industry 
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SPONSORSHIP OPTIONS 

*The amount is exclusive of 18% GST  

# CATEGORIES AMOUNT* SLOTS 

1 Conclave Partner ₹15 Lacs 1 

2 Diamond Partner ₹12 Lacs 2 

3 Gold Partner ₹10 Lacs 5 

4 Silver Partner ₹8 Lacs 5 

5 Conference Kit Partner ₹8 Lacs 1 

6 Badge & Lanyard Partner ₹6 Lacs 1 

7 Session Partner ₹6 Lacs 4 

8 Registration Desk Partner ₹5 Lacs 1 

9 Pen Drive Partner ₹4 Lacs 1 

10 Pen Partner ₹4 Lacs 1 
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DELIVERABLES 
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#1 – CONCLAVE PARTNER 
1) Branding Opportunities through 

• Company Logo on the top of the wings, of the conference backdrop. Size of the logo to be bigger than other 

categories. 

• Display of company logo as “CONCLAVE PARTNER” on  Souvenir, Event website. 

• Display of company logo as “CONCLAVE PARTNER” at the Conference Entry Backdrop and wings of the main 

backdrop at the venue.  

• Event Brochures and E-Mailers along with company logo as “CONCLAVE PARTNER”, to be sent to a vast 

database of key stakeholders of Chemical sector. 

• Social Media Activation 

• 1 Hoardings /Corporate Standees at the venue 

2) 1  Speaking slot in the conference sessions.  

3) 3 full-page colored advertisement in the monthly magazine of ICC -Chemical News  

4) 1 Banner ad (horizontal banner) on ICCs website homepage. 

5) Double spread advertisement in Conference Souvenir distributed amongst 300 national and international delegates 

and 200 words write up about the company to be published in the souvenir. 

6) Running of sponsor’s promotional Corporate Film during the session breaks.  

7) 10 complimentary Delegate Passes for the conference. 

8) Corporate Literature (1 CD and 8-10 pages Brochure) to be included in Delegate Kit (To be provided by the 

organization) 

Financial Implications: ₹ 15 Lacs 
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#2 – DIAMOND PARTNER 
1) Branding Opportunities through 

• Display of company logo as “DIAMOND Partner” at Conference Entry Backdrop, wings of the main backdrop 

and conference backdrop, at the venue.  

• Display of company logo as “DIAMOND  Partner” on  Souvenir, Event website. 

• Conference Brochures and E-Mailers along with company logo as “DIAMOND Partner”, to be sent to a vast 

database of key stakeholders of Chemical sector. 

• Social Media Activation 

2) 1 Speaking slot in the conference session  

3) 2 full-page colored advertisement in the monthly magazine of ICC -Chemical News. 

4) 1 Banner ad (horizontal banner) on ICCs website homepage. 

5) Single spread advertisement in Conference Souvenir distributed amongst 300 national and international delegates 

and 200 words write up about the company to be published in the souvenir. 

6) Running of sponsor’s promotional Corporate Film during the session breaks.  

7) 7 complimentary Delegate Passes for the conference. 

8) Corporate Literature (1 CD and 8-10 pages Brochure) to be included in Delegate Kit. (To be provided by the 

organization) 

Financial Implications: ₹ 12 Lacs 
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#3 - GOLD PARTNER 

1) Branding Opportunities through 

• Display of company logo as “GOLD  Partner” at Conference Entry Backdrop, wings of the main backdrop and 

conference backdrop, at the venue.  

• Display of company logo as “GOLD  Partner” on the Souvenir, Event website. 

• Conference Brochures and E-Mailers along with company logo as “GOLD  Partner”, to be sent to a vast database of 

key stakeholders of  Chemical sector. 

• Social Media Activation 

2) 1 Speaking slot in the conference session. 

3) 1 full-page colored advertisement in the monthly magazine of ICC -Chemical News. 

4) Single spread advertisement in Conference Souvenir distributed amongst 300 national and international delegates and 

200 words write up about the company to be published in the souvenir. 

5) 5 complimentary Delegate Passes for the conference. 

6) Corporate Literature (1 CD and 8-10 pages Brochure) to be included in Delegate Kit. (To be provided by the 

organization) 

Financial Implications: ₹ 10 Lacs 
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#4 - SILVER PARTNER 

1) Branding Opportunities through 

• Display of company logo as “SILVER Partner” at Conference Entry Backdrop, wings of the main backdrop and 

conference backdrop, at the venue.  

• Display of company logo as “SILVER  Partner” on the Souvenir, Event website. 

• Conference Brochures and E-Mailers along with company logo as “SILVER  Partner”, to be sent to a vast 

database of key stakeholders of Chemical sector. 

• Social Media Activation. 

2) Single spread advertisement in Conference Souvenir distributed amongst 300 national and international delegates 

and 200 words write up about the company to be published in the souvenir. 

3) 3 complimentary Delegate Passes for the conference. 

4) Corporate Literature (1 CD and 8-10 pages Brochure) to be included in Delegate Kit (To be provided by the 

organization) 

Financial Implications: ₹ 8 Lacs 
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#5 - CONFERENCE KIT PARTNER 

1) Branding Opportunities through 

• Display of company logo as “CONFERENCE KIT  Sponsor” at Conference Entry Backdrop, wings of the main 

backdrop and  conference backdrop at the venue.  

• Display of company logo as “CONFERENCE KIT  Sponsor” on Souvenir, Event website. 

• Conference Brochures and E-Mailers along with company logo as “CONFERENCE KIT Sponsor”, to be sent to 

a vast database of key stakeholders of Chemical sector. 

2) Exclusive (no logo of other Sponsors/Partners) company Logo on the Delegate Kit Bags, as “Conference Kit 

Sponsor” distributed to all the Speakers and Delegates attending the Conference. 

3) Single spread advertisement in Conference Souvenir distributed amongst 300 national and international 

delegates and 200 words write up about the company to be published in the souvenir. 

4) 3 complimentary Delegate Passes for the conference. 

5) Corporate Literature (1 CD and 8-10 pages Brochure) to be included in Conference Kit (To be provided by the 

organization) 

Financial Implications: ₹ 8 Lacs 
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#6 - BADGE & LANYARD PARTNER 

1) Branding Opportunities through 

• Display of company logo as “Badge & Lanyard Partner” on the Souvenir, Event website. 

• Conference Brochures and E-Mailers along with company logo as “Badge & Lanyard Partner”, to be sent to 

a vast database of key stakeholders of Chemical sector. 

2) Exclusive (no logo of other Sponsors/Partners) company Logo to be printed on the Badges & Lanyards, as 

“Badge & Lanyard Partner” for all the Speakers and Delegates attending the Conference. 

3) 3 complimentary Delegate Passes for the conference. 

4) Corporate Literature (1 CD and 8-10 pages Brochure) to be included in Conference Kit (To be provided by the 

organization) 

Financial Implications: ₹ 6 Lacs 
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#7 – REGISTRATION DESK PARTNER 

1) Branding Opportunities through 

• Display of company logo as “Badge & Lanyard Partner” on the Souvenir, Event website. 

• Conference Brochures and E-Mailers along with company logo as “Badge & Lanyard Sponsor”, to 

be sent to a vast database of key stakeholders of Chemical sector. 

2) Exclusive (no logo of other Sponsors/Partners) company Logo to be printed on the Registration Desk, of 

all the categories (Speakers, Delegates, Sponsors, Media, Special Invitee etc.). 

3) 2 complimentary Delegate Passes for the conference 

4) Corporate Literature (1 CD and 8-10 pages Brochure) to be included in Conference Kit (To be 

provided by the organization) 

Financial Implications: ₹ 5 Lacs 
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#8 - SESSION PARTNER 

1) Branding Opportunities provided through  

• Display of Company logo as “Session Partner” on the E-Brochure, Event website. 

• Display of Company Logo as “Session Partner” at Conference entry backdrop and Sponsor’s 

panels. 

2) Four Special Exclusive (no logo of other Sponsors/Partners) Panels (Two inside the conference main hall 

immediately next to the main conference backdrop, and two at the entry of the main conference hall), 

along with company logo, acknowledging “Session Partner” while the chosen session is in progress. 

2) 2 complimentary Delegate Passes for the conference 

3) 200 words write up about the company to be published in the souvenir  

Financial Implications: ₹ 6 Lacs 
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#9 – PEN PARTNER 

1) Branding Opportunities through 

• Conference Brochures and E-Mailers along with company logo as “PEN  Partner”, to be sent to a vast 

database of key stakeholders of  Chemicals sector. 

2) Exclusive (no logo of other Sponsors/Partners) company Logo to be printed on the PEN distributed to all the 

Speakers and Delegates at the conference. 

3) 1 complimentary Delegate Pass for the conference. 

Financial Implications: 4 Lacs 

#10 – PENDRIVE PARTNER 

Financial Implications: 4 Lacs 

1) Branding Opportunities through 

• Conference Brochures and E-Mailers along with company logo as “Pendrive Partner”, to be sent to a vast 

database of key stakeholders of Chemicals sector. 

2) Exclusive (no logo of other Sponsors/Partners) company Logo to be printed on the PENDRIVE distributed to all the 

Speakers and Delegates at the conference. 

3) 1 complimentary Delegate Pass for the conference. 



For More Details & Participation, contact:  

Ms.Pallavi Thakur                           Mr.Dhrumil Soni                                            

Indian Chemical Council               Indian Chemical Council                                

M:+91 9953038483                       M: +91 9510958263                                      

E:pallavithakur@iccmail.in           E:dhrumilsoni@iccmail.in                              
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Thank you 


