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SALIENT FEATURES

Over 200

delegates

Participation of
Global Industry
Leaders

Presence of

Policy Makers Media Coverage

Interactive Panel
Discussions

Excellent
Branding &
Networking

Platform

Release of
Knowledge Paper




R s Takeaways:

nhancing sessions

3 opportunities with Business professionals from chemical sector industry a
/ bilateral agencies, financial institutions, certifications bodies, NGOs, Think-
Institutions.

n with key Government Officials

ding the latest sustainability needs and solutions.

t the latest technologies that can support the industry transition

stion answered directly by experts in the industry, Govt. and Academia.
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inability Officers

ers

ent organizations

s /Entrepreneurs

es

associations

and Research institutes
ts

fficials

nology Providers/Licensors

Who Should Attend:

Digital Solution Providers
Logistics/Transports
Industrial Parks
Alternative Energy Players
Convertors & Recyclers
Standard & Certification Bodies
Engineering, Procurement, and Constr
Companies

Equipment supplier

Industry Experts

Academia

Related Media Channels & Partner



WHY PARTNER?

Enhance Visibility at the Flagship Annual Conference
on Chemical sector

Build your Brand and Stand out Amongst the Peers in
the Industry

Engage with Target Audience

Meet with Veritable Who's Who of the Chemical
Industry

Y,

Only way to pay back for our year-long work for the
Industry

N
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Conclave Partner %15 Lacs

Diamond Partner 312 Lacs

Gold Partner %10 Lacs

QE Silver Partner X8 Lacs

Q! Conference Kit Partner X8 Lacs
Badge & Lanyard Partner 36 Lacs

Session Partner 6 Lacs

Registration Desk Partner 5 Lacs

Pen Drive Partner 34 Lacs

Pen Partner 34 Lacs

*The amo
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#1 — CONCLAVE PARTNER

Financial Implications: X 15 Lacs

tunities through
ogo on the top of the wings, of the conference backdrop. Size of the logo to be big
s.

of company logo as “CONCLAVE PARTNER” on Souvenir, Event website.

of company logo as “CONCLAVE PARTNER” at the Conference Entry Backdrop and wings
op at the venue.

Brochures and E-Mailers along with company logo as “CONCLAVE PARTNER”, to be sent to a
ase of key stakeholders of Chemical sector.

Media Activation

dings /Corporate Standees at the venue

slot in the conference sessions.

colored advertisement in the monthly magazine of ICC -Chemical News

(horizontal banner) on ICCs website homepage.

advertisement in Conference Souvenir distributed amongst 300 national and internati
write up about the company to be published in the souvenir.

or’s promotional Corporate Film during the session breaks.

Delegate Passes for the conference.

(1 CD and 8-10 pages Brochure) to be included in Delegate Kit (To be p
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#2 — DIAMOND PARTNER

Financial Implications: X 12 Lacs
nities through

ompany logo as “DIAMOND Partner” at Conference Entry Backdrop, wings of the
rence backdrop, at the venue.

f company logo as “DIAMOND Partner” on Souvenir, Event website.

nce Brochures and E-Mailers along with company logo as “DIAMOND Partner”, to be sent
se of key stakeholders of Chemical sector.

edia Activation

slot in the conference session

colored advertisement in the monthly magazine of ICC -Chemical News.
(horizontal banner) on ICCs website homepage.

advertisement in Conference Souvenir distributed amongst 300 national and internation
write up about the company to be published in the souvenir.
r's promotional Corporate Film during the session breaks.
legate Passes for the conference.

CD and 8-10 pages Brochure) to be included in Delegate Kit. (To b
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#3 - GOLD PARTNER

Financial Implications: X 10 Lacs

nities through

mpany logo as “GOLD Partner” at Conference Entry Backdrop, wings of the main b
backdrop, at the venue.

company logo as “GOLD Partner” on the Souvenir, Event website.

e Brochures and E-Mailers along with company logo as “GOLD Partner”, to be sent to a
holders of Chemical sector.

dia Activation

ot in the conference session.

lored advertisement in the monthly magazine of ICC -Chemical News.
dvertisement in Conference Souvenir distributed amongst 300 national and internation
up about the company to be published in the souvenir.
elegate Passes for the conference.

1 CD and 8-10 pages Brochure) to be included in Delegate Kit. (To be pro
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#4 - SILVER PARTNER

Financial Implications: X 8 Lacs

tunities through

company logo as “SILVER Partner” at Conference Entry Backdrop, wings of the main
e backdrop, at the venue.

of company logo as “SILVER Partner” on the Souvenir, Event website.

nce Brochures and E-Mailers along with company logo as “SILVER Partner”, to be sent to
se of key stakeholders of Chemical sector.

Media Activation.

d advertisement in Conference Souvenir distributed amongst 300 national and internation
rds write up about the company to be published in the souvenir.
ry Delegate Passes for the conference.

ature (1 CD and 8-10 pages Brochure) to be included in Delegate Kit (To be provid



F e #5 - CONFERENCE KIT PARTNER

Financial Implications: X 8 Lacs

portunities through

of company logo as “CONFERENCE KIT Sponsor” at Conference Entry Backdrop, wing
rop and conference backdrop at the venue.

ay of company logo as “CONFERENCE KIT Sponsor” on Souvenir, Event website.

erence Brochures and E-Mailers along with company logo as “CONFERENCE KIT Sponsor”,
st database of key stakeholders of Chemical sector.

(no logo of other Sponsors/Partners) company Logo on the Delegate Kit Bags, as “Conferen
distributed to all the Speakers and Delegates attending the Conference.

ad advertisement in Conference Souvenir distributed amongst 300 national and internati
nd 200 words write up about the company to be published in the souvenir.
ry Delegate Passes for the conference.

ture (1 CD and 8-10 pages Brochure) to be included in Conference Kit (To b



T #6 - BADGE & LANYARD PARTNER

Financial Implications: X 6 Lacs

portunities through

of company logo as “Badge & Lanyard Partner” on the Souvenir, Event website.
ence Brochures and E-Mailers along with company logo as “Badge & Lanyard Partner”,
database of key stakeholders of Chemical sector.

no logo of other Sponsors/Partners) company Logo to be printed on the Badges & Lanyar
Lanyard Partner” for all the Speakers and Delegates attending the Conference.

ntary Delegate Passes for the conference.

terature (1 CD and 8-10 pages Brochure) to be included in Conference Kit (To be pr
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#7 — REGISTRATION DESK PARTNER

Financial Implications: X 5 Lacs

ortunities through

f company logo as “Badge & Lanyard Partner” on the Souvenir, Event website
nce Brochures and E-Mailers along with company logo as “Badge & Lanyard S
to a vast database of key stakeholders of Chemical sector.

o logo of other Sponsors/Partners) company Logo to be printed on the Registrati
gories (Speakers, Delegates, Sponsors, Media, Special Invitee etc.).

tary Delegate Passes for the conference

erature (1 CD and 8-10 pages Brochure) to be included in Conference Kit (To

e organization)



L #8 - SESSION PARTNER

Financial Implications: X 6 Lacs

pportunities provided through
y of Company logo as “Session Partner” on the E-Brochure, Event website.
ay of Company Logo as “Session Partner” at Conference entry backdrop and S
els.

cial Exclusive (no logo of other Sponsors/Partners) Panels (Two inside the confere
ely next to the main conference backdrop, and two at the entry of the main co
company logo, acknowledging “Session Partner” while the chosen session is i
tary Delegate Passes for the conference

ite up about the company to be published in the souvenir



Financial Implications: 4 Lacs

Brochures and E-Mailers along with company logo as “PEN Partner”, to be sent to
of key stakeholders of Chemicals sector.

ogo of other Sponsors/Partners) company Logo to be printed on the PEN distributed to
d Delegates at the conference.

tary Delegate Pass for the conference.

#10 — PENDRIVE PARTNER

Financial Implications: 4 Lacs
tunities through

rochures and E-Mailers along with company logo as “Pendrive Partner”, to be sent
y stakeholders of Chemicals sector.

other Sponsors/Partners) company Logo to be printed on the PENDRIVE dist
at the conference.

ss for the conference.
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Is & Participation, contact:

Ms.Pallavi Thakur Mr.Dhrumil Soni
Indian Chemical Council Indian Chemical Council
M:+91 9953038483 M: +91 9510958263
E:pallavithakur@iccmail.in E:dhrumilsoni@iccmail.in




Thank you



